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ìTASON LOOK OUT FOR SL]P-T\A-I[JNT
)B|$MENIA- Ai\D TEAK GRAP.IO NSPEED
TTERiOR PRODT.,CTS

}OLOURS II]IS SEASON
;OLOUR IS MOBILISING AND THE BOLD, SATURATED HUES THAT
IAVE DOMINATED PALETTES FOR THE PAST FEW SEASONS ARE
|IVING WAY TO MORE COMPLEX, TONED-DOWN SHADES. OUR
YES ARE READY FOR REST. THINK DUSTIER COLOURS. WITH
XCITING NEW UNDERTONES.
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zircon : I alexandrite
quench blue i * lemon verbena

I zany pink : il grandiose

our I lles based on Sheto n W ams 2009 cc olf ahan

There's a new Kng of the colour chadsr grey
The hues of th s pàlette have begun to p ay
a bigger role ca ming down our nteriors and
becoming the new neutra. Grey of course rs
not stand ng aOne; tOday's young, eco mrnded
consumers are enjoyng lfe's luxures bul bringing
the r inner eth c voices with lhem The new uxury
pa elte reflects botan cal hues (lh nk deep red
hibiscuses ar dsr a backdrop o so' . q .oise"
and greens), and nalura flower and root dyes to
li-r q <q o-0 cashrre es. Vine'al 1-ninh rolhe or
pearl and warm metallic shades) is ooking great
co'nb'edr,11Àpg65yse.sib ryw - e' i"eo asre.
Greens have outgrown their rustic roots and eth ca
extravagance is the new status symbol
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